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In spite of popular belief, social 

media marketing is not a tool 

restricted to retail business 

promotions.  

In fact, social media can be used 

effectively in virtually any industry.  

As an immigration attorney, based in San Diego, we are a perfect 

example of a professional service provider who has been able to 

execute social media marketing strategies and tactics triumphantly 

to expand our client base and reinforce our credibility.  

In this guide, we would like to tell you about the milestone we 

embarked on with a Facebook post that received thousands of 

likes and reached more than two million people.  

Throughout the years, our social media development has 

encountered ups and downs, bitter and sweet.  

Today, we can confidently give ourselves a pat on the shoulder 

and say “well done”! 

http://www.enchantinglawyer.com/
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Do What Your Competitors Aren’t Doing 

As a law practice we originally 

turned to social media as a 

vehicle for connecting with the 

community and attracting 

potential clients, which stays true 

till today.  

Given that some of our competitors were already using social 

media marketing but with limited success, we developed new 

methods, hoping they would be more effective than conventional 

strategies. 

Our firm uses multiple social media platforms to communicate 

with our target audience.  

To avoid the competition, we choose to concentrate the majority of 

our time and attention on channels that other lawyers are not 

using as frequently.  

For example, since a substantial number of lawyers are already 

on LinkedIn, our firm does not spend as much time or resources 

on LinkedIn as it does on other outlets.  

I wrote a blog on “Why Lawyers Should Bother with Google Plus” 

encouraging lawyers to think outside the box. 

http://www.enchantinglawyer.com/
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Be Original 

What distinguishes us from others is that we never copy and paste 

content from one outlet to another.  

Originality is what defines each one of our social networking sites.  

We do cross marketing among our social media roles but each 

one serves a distinctive purpose behind a diverse set of rules 

monitored by various personalities.  

http://www.enchantinglawyer.com/


In fact, I have been personally active on Facebook since 2008.  

We began using it professionally for business purposes in 2010, 

and we have been able to build a strong following.  

Although our firm’s first year on Facebook was tough, we have 

since learned how to engage with users, and here we are, hoping 

that you can learn a thing or two from our struggle and victory. 

 

Share Real Stories 

 

 

Although some retail businesses may be able to succeed by 

blasting information onto their followers’ newsfeeds, this 

bombardment strategy is not effective for lawyers. Instead of 

driving users away with overt sales pitches and useless 

information, our team approaches potential clients on a personal 

level.  We regularly share stories about real cases and we rarely 

offer promotions or post about our services. We encourage you to 

check out a few of our recent posts here to assimilate the ideas. 
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Use Facebook (Duh!) 

Facebook was one of the 

first social media outlets we 

explored.  

Through a process of trial and error, we 

have developed a model that works  

well for us.  

https://www.facebook.com/myimmigrationlawyer?ref=br_tf
http://www.enchantinglawyer.com/
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Tell People Where to Find You on Facebook 

To get the word out about the 

firm’s presence on 

Facebook, we actively 

promoted the page in every 

shape and form.  

We printed our Facebook 

address on the back of each 

of our attorney’s and 

paralegal’s business cards, 

on letterheads, and on the 

office’s entry door.  

You may not find this as usual as you think. 

 

http://www.enchantinglawyer.com/
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Use Facebook Ads 

After we reached 10,000 organic likes, we 

began experimenting with Facebook ads.  

The initial ad budget was $1,500 per 

month, which allowed us to invest in five to 

seven ad types with different geographic 

locations.  

These paid advertisements led to a dramatic increase in our 

page’s fan base. In addition to paid advertisements, we also 

promoted our most engaging posts, which have generated even 

more traffic for the page. 

Below is one of our proudest moments: 

 

 

 

 

 

 

Facebook has proven much more effective for our firm than 

(Google) pay-per-click advertising. Pay-per-click clients are usually 

a one-shot deal, whereas clients from Facebook tend to be more 

loyal, many of them continue to stay in the family, and refer other 

potential clients even after their cases are closed. 

http://www.enchantinglawyer.com/
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Other Resources 

Speaking from our own experience, we created an infographic on 

the mistakes lawyers make on Facebook.  

Here is a short video of me explaining why lawyers should be 

using social media for marketing.  

Below is the key takeaways from this video in the form of Q&A for 

those of you who prefer written notes. 

 

Does Facebook have any value for legal attorneys? 

Facebook has been a major source of referrals, engagement, 

client retention for us, as well as a tool to understand clients, to 

engage with prospective clients. It’s like you go into a party, you 

watch people, and you decide who you want to talk to. Facebook 

takes time. Someone may have left a comment six months ago 

and is sending in inquiries now. 

 

For those who don’t have a professional page 

They miss the opportunity to form a community to engage with 

people who are trying to learn about you. It’s a way to show you 

care. The best clients are the ones who have been following you 

for a while, who know your work and most importantly, you. 

http://www.enchantinglawyer.com/
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Three goals 

1. Create another marketing front on social media where they 

can see you; 

2. They want to learn about your attitude and your style. Videos 

help achieve this goal 

3. Social media gives you social proof. The number of fans and 

check-ins help you forge this powerful social tool to prove to 

people how powerful your influence is. 

In conclusion, Facebook creates the ability to build an exclusive 

pool of prospects. With the right message to the right person at the 

right time, prospects can quickly turn into paying clients. That is 

the value of an online community. 

Always remember that you are an attorney, also a brand. I hope 

you enjoyed reading our story.  If so, please share and subscribe 

to our updates. 

If you’d like to learn step by step on how I grew my business 

with social media, CLICK HERE to sign up for my FREE 

upcoming webinar series.  

I will teach you the exact strategies and tactics to help you 

not only grow your fan pages, but to grow your practice, get 

more clients and increase your revenues, faster and easier 

than ever before. 

  

Click Here Now! 

http://www.enchantinglawyer.com/
http://www.enchantinglawyer.com/webinar1
http://www.enchantinglawyer.com/webinar1
http://www.enchantinglawyer.com/webinar1
http://www.enchantinglawyer.com/webinar1
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BONUS  

 

Here’s an article Published by 

http://socialfresh.com/ which shows 

you insights & actual data into how 

we grew our practice. 

http://www.enchantinglawyer.com/
http://socialfresh.com/
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Who is the most successful lawyer on Facebook 

- and how did he do it?  

Jacob Sapochnick is an immigration attorney in San Diego - and 

the most popular lawyer on Facebook as far as we can tell. 

  

He has 98,400 fans on Facebook and 3,217 ratings. He’s got 

1,514 check-ins and double that in active users. 

http://www.enchantinglawyer.com/
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How did he do this? 

He has a mix of organic and paid marketing. 

In his Facebook ads campaign, he has 440 ads. 

His top one is fan acquisition: 

 

 

 

 

This ad targets cities near his office in San Diego. Notice that it’s 

targeting 14.8 million people - not micro-targeted nor using 

connection targeting. 

But, recently, we’ve found that giant audiences are actually 

working, since Facebook is now smart enough to figure out which 

subsets are going to convert. He’s using optimized CPM bidding, 

where Facebook does the bidding for you. 

He got 61 fans for $94.95, which is $1.56 per fan– not bad. 

Of course, it depends on how likely these fans turn into 

consultations. Notice that 61 of the 89 actions resulted in fans. 

Clearly, this is Facebook’s new ‘buying by business objective’ 

working. 

http://www.enchantinglawyer.com/
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But sponsored stories still rock 

Here’s his #2 ad, which is also fan acquisition, but is using a 

sponsored story– a page like story. 

 

 

 

 

Notice that the cost per fan is only 88 cents here — half of the 

regular page like ad. The sponsored story is the “voice of the 

customer” (Alex likes X), while the regular ad is the voice of the 

business. 

Because people trust what their friends are doing, the CTR (click 

through rate) is nearly 4 times higher: 0.767% vs 0.202%. Thus, 

the CPC (cost per click) is lower, and the cost per fan is, too. 

197 of the 286 clicks turned into fans for the sponsored story, 

while only 61 out of 116 clicks in the regular ad converted to fans. 

 

http://www.enchantinglawyer.com/
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And he’s breaking all the rules of Facebook ads 

He’s boosting posts.  And it’s actually working, sort of. 

 

 

 

He’s targeting 20 million people (the number of friends his 100k 

fan base has). And he’s generated engagement at 3 cents each– 

spectacular. 

However, notice that he’s targeting countries such as India, 

Mexico, Turkey, and the Philippines. The cost of traffic is much 

lower there. But since he’s an immigration attorney, this makes 

sense. 

He got 412 in-line (within the ad itself) views of his YouTube video, 

out of 1,211 actions, which is over a third.  And he got another 274 

clicks to his “website”, which is his video on YouTube.  That means 

he got 686 video plays for $35.79. 

That means he’s getting video views at 5.2 cents, which is likely 

going to be a lot less than YouTube’s TrueView platform. 

So think of this as a sneaky way to get cheap YouTube views. If 

only G+ would allow for friend-of-fan or other social connection 

targeting. 

By the way, you can tell when someone is boosting a post when 

the automatic ad name is “promoting <post_name>”. 

http://www.enchantinglawyer.com/
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But Facebook ads won’t automatically fix your 

funnel 

Notice that he’s getting only 1% newsfeed coverage, which is 

actually not bad for a big page that is B2B. 

 

 

 

 

 

 

We can talk about the 16% number that other people throw around 

another time. Or just read this research from AgoraPulse, which 

shows only a moderate decline, if at all, in reach last quarter. 

By keeping an “always on” strategy, we’re nurturing fans 

with many, lightweight touches over time.  This is the workhorse of 

your Facebook ad strategy. 

Looking at his most recent posts, we see that the story of Steven 

Seagal hating immigrants and running for Governor of Arizona got 

the most interactions. 

Note that he’s not promoting his immigration services, but staying 

relevant in current events. 

http://www.enchantinglawyer.com/
http://www.agorapulse.com/blog/facebook-page-reach-december-2013-down-or-not
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Had he built his always-on ad earlier, it would have automatically 

picked it up while it was hot.  

But it’s still not 

too late to select 

that post and 

give it a nudge 

(or even a boost, 

perhaps). 

Notice that the 

post had a reach 

of 2,334, which 

is double what 

his posts 

normally get. 

http://www.enchantinglawyer.com/


17 
 

How I Grew My Practice to 100,000+ Fans  
And How You Can Too! 

www.EnchantingLawyer.com  

When you get a lot of interactions, it bumps the story back up into 

the newsfeed, so you get more repeat views. So the impressions 

are well over 3,000, but the unique number of viewers (also called 

“unique impressions”) is only 2,334. 

Look at the ratio of your impressions to reach (unique 

impressions) to get a sense of how viral/effective your content is.  

We typically see a ratio of 1.4, but it can be as high as even 3-4. 

Paid impressions (ads) will usually reduce your ratio of 

impressions/reach because ad frequency is typically lower– close 

to 1 for newsfeed placements. 

Getting this kind of performance so easily is going to make it hard 

work for Facebook ad agencies to prove they can generate 

incremental value.  

 

If you’d like to learn step by step on how I grew my business 

with social media, CLICK HERE to sign up for my FREE 

upcoming webinar series.  

  

I will teach you the exact strategies and tactics to help you 

not only grow your fan pages, but to grow your practice, get 

more clients and increase your revenues, faster and easier 

than ever before.  

  

Click Here Now! 

http://www.enchantinglawyer.com/
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